
 
Department:  Corporate Marketing   
Reports To:  Assistant Vice President 
Classification: Exempt 
 
Position Summary:  
Manage the execution and optimization of content development, campaign strategy and online 
acquisition marketing across multiple websites and other digital channels such as paid and 
organic search initiatives, email marketing and media partnerships including social and video. 
Provide expertise, best practices and recommendations regarding the execution of digital 
marketing campaigns. Oversee the ongoing development and implementation of effective 
strategies to maximize keyword optimization, website visits, and search engine marketing, back 
linking and social media interaction 
 
Essential Functions: 
 

 Compile industry research, competitive landscape information, and insurance 
intelligence for SEM strategy development and optimization 

 Develop a long-term SEM strategy with the goal of driving sales growth through the 
paid search channel 

 Prepare media plan options, analyses and recommendations based on agreed upon 
digital strategy 

 Determine the optimum media plan based on maximum media effectiveness 
 Evaluate, negotiate and purchase online media opportunities 
 Oversees media contracts and agreements, rate negotiations and billing 
 Implement plan and maintain budget control throughout entire process 
 Manage the strategy and setup of all paid campaigns 
 Drive and direct electronic events and PPC keyword buys 
 Manage day-to-day search marketing activities across multiple search engines including 

campaign planning, implementation, budget management and optimization of paid 
search campaigns 

 Responsible for social media buys, including LinkedIn, Facebook, Twitter, YouTube and 
other media 

 Demonstrate how digital communications can improve the reach and enhance 
effectiveness of marketing messaging 

 Execute ROI focused campaigns based on cost per lead and cost per acquisition 
 Optimize campaigns and serve as day-to-day contact for and foster relationships with 

major search vendors (Google, Bing, etc.) 
 Identify and secure co-marketing programs, partnerships and affiliations that add value 

to existing customers, acquire new customers and build community 
 Support the creation of powerful visual solutions including websites, micro-sites, 

banners, email and social media 
 Measure and optimize paid marketing using Google Analytics and by developing 

marketing analytics reports 
 Define, monitor, measure and analyze marketing performance in various digital 

communication channels, providing insights to optimize effectiveness 
 Actively test and analyze keywords, advertising copy, landing pages and positioning to 

increase ROI and drive sales volume 
 

 

Digital Marketing Specialist 



Education, Experience, Knowledge & Skills Required 

 BA Marketing Communications or Graphic Design – education in target market 
identification, advertising strategies, marketing campaign analysis is a plus 

 Knowledge of user experience strategies to include information design, online content 
strategy and lead generation tactics for web, mobile, email, social and digital advertising 
media 

 Knowledge of digital marketing platforms and Microsoft Office – Word, Excel, 
Powerpoint. Knowledge of HubSpot a plus. 

 Proficient in Adobe Creative Suite in a PC environment 
 Certified in Google AdWords and Bing Ads 
 Skills in search engine optimization (SEO), search engine marketing (SEM) and web 

analytics (Google Analytics) 
 Experience handling marketing budgets and reporting results 
 Requires strong organizational and communication skills to keep management fully 

informed of campaign activity, challenges and opportunities 
 Knowledgeable in direct sales and email marketing, understanding of permission based 

marketing strategies, including e-mail and continual contact with a vision for the overall 
digital strategy is a plus 

 Extensive experience in website design, programming is a plus 
 Technical knowledge of customer relationship management (CRM) software like 

Salesforce and NetSuite is a plus 
 Continually leverage new tools & industry best practices to ensure All Risks remains a 

leader in search engine marketing 
 
Physical Demands 
While performing the duties of this job, the employee is regularly required to sit, use hands to 
finger, handle controls, talk and hear.  The employee is occasionally required to stand; walk; 
reach with hands and arms; and stoop, or kneel.  The employee must occasionally lift and/or 
move up to 10 pounds.  Specific vision abilities required by this job include close vision and the 
ability to adjust focus.  The noise level in the work environment is usually moderate. 
 
 


