
ALL RISKS, LTD. – Graphic & Digital designer 
 
Job Title:  Graphic & Digital Designer  
Department:  Marketing 
Reports To:  Assistant Vice President of Marketing 
Classification: Exempt 
 
Position Summary 
 

As a Graphic & Digital Designer you will be responsible for the execution of marketing 
communication projects across several distribution channels, including print, digital and web for 
both in market and internal. Materials include compelling graphics for the All Risks’ websites, 
landing pages, email, digital advertising, infographics, social media, video editing as well as 
thoughtful designs for printed media, such as brochures, flyers, direct mail, print advertising, and 
large-format pieces. This position requires impeccable understanding of design, layout, typography 
and color, down to the pixel. Attention to detail is a must, as well as the ability to work fluidly and 
think holistically on brand-focused initiatives collaboratively or independently. 

 
Essential Responsibilities: 
 

§ Create designs leveraging your knowledge in typography, layout and composition, color 
theory and use of photography 

§ Design and produce production quality digital graphics and responsive email templates 
for desktop, table and mobile 

§ Experience and best practices for responsive UI design 
§ Ensure graphic solutions are optimized for integration, performance and usability 
§ Manage existing materials and produce new creative for sales teams- brochures, flyers, 

trade-show materials 
§ Edit video content to meet business units’ goals 
§ Develop and maintain existing style guides for multiple brands 
§ Administer and manage external image library, print jobs, files on network and 

company stationary 
§ Work with cross-functional teams to ensure design intent and expectations are met 
§ Fulfill multiple project requests and meet graphic development deadlines 
§ Maintain brand continuity across all projects and platforms 
§ Stay up to date with current web trends and best practices, bringing innovative ideas to 

the table that will push the marketing team, and the brand forward 
 

Knowledge, Skills, and Abilities 
 

1. Bachelor’s Degree in graphic design, advertising, visual communications or a related field 
preferred 

2. At least 3 years of professional experience in digital production environment at an agency 
or in-house team with multiple brands 



3. Advanced level skills using Adobe Creative Suite/Adobe Creative Cloud, including InDesign, 
Illustrator and Photoshop, as well as Microsoft products, including PowerPoint 

4. Demonstrated proficiency in HTML, CSS and JavaScript 
5. Experience with website CMS, WordPress; experience in Drupal, a plus 
6. Advanced knowledge of print design press set up 
7. Experienced in video editing is a plus 
8. Strong communication skills to present design clearly, concisely and in a timely manner, 

often to a non-design audience, to present ideas, determine project specifications and lead a 
project from inception to completion 

9. Strong project management skills 
10. Self-motivated and capable of working collaboratively and accurately across multiple teams 

 
The above statements are intended to describe the general nature and level of work being 
performed.  They are not intended to be construed as an exhaustive list of all 
responsibilities and duties. Other responsibilities as assigned. 

 
Physical Demands 
While performing the duties of this job, the employee is regularly required to sit, use hands 
to finger, handle controls, talk and hear.  The employee is occasionally required to stand; 
walk; reach with hands and arms; and stoop, or kneel.  The employee must occasionally lift 
and/or move up to 10 pounds.  Specific vision abilities required by this job include close 
vision and the ability to adjust focus.  The noise level in the work environment is usually 
moderate. 
 


